¥y _ _ Ohio Dep-artment
Prepared by the Office of Strategic Research of Development

Volume 8, Number 3 March, 2000

OHIO'S 1999 NEW FACILITIESAND EXPANSIONS

Ohio, once again, ranked among the top five states in attracting new businesses and
facilities expansions during 1999. According to Site Selection magazine’s 1999
scoreboard, Ohio is credited with 1,141 new projects, resulting in the capital investment per
one million residents of $2.3 billion.
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Site Selection, published by Conway Data, compiles a national data base on the
announced business expansions and attractions by state. This year, Ohio ranked third in
the nation behind Michigan and California.

In 1999, the Ohio Department of Development submitted 1,075 projects for consideration.
These projects are associated with $8.2 billion in total investment and 31,273 new jobs
when the projects are fully operational. Of the total, 479 projects involved manufacturing
operations, and 58 had some form of international investment.

The Office of Strategic Research report, Ohio Site Selection Report, 1997 - 1998 - 1999
presents summary information on each project tallied during the three-year period. The
report may be purchased for $25.00 by contacting the Office of Strategic Research, Ohio
Department of Development, P.O. Box 1001, Columbus, OH 43216-1001, 614-466-2115.

Ohio Site Selection Projects by 1999 Site Selection Projects with
Manufacturing Sector, 1997-1999 Foreign Investment, by Country
INDUSTRY 1997 | 1998 | 1999

TOTAL 567 537 479 Australia ] 1
Food Processina 30 31 37 W1
Textile Products 1 0 1 Austria
Apparel 7 7 4 Belgium mn
Lumber & Wood 10 11 20 4
Furniture 12 6 7 Canada

Paper Products 31 17 19 T
Printing 27| 24| 29 Germany

Chemicals 40 43 30 Hong Kong 11
Petroleum 6| Lo 3 I 2
Rubber & Plastics 67 70 69 Japan |

Leather Products 0 1 2
Stone, Clay, Glass 20 22 21
Primary Metals 35| 31| 24 Sweden W1

Norway A1

Fabricated Metals 98 66 87 ) 3
Industrial Machinery 92 97 64 Switzerland

Electronic Equipment 24 20 23 : : 9
n Kin m

Transportation Eauipment 45 48 47 United Kingdo

Instruments 7 Other 3

Miscellaneous 11

Bob Taft, Governor C. Lee Johnson, Director
State of Ohio Ohio Department of Development
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UNEMPLOYMENT RATE: January 1998 To January 2000

The unemployment rate in Ohio dropped from 4.1 in
December to 4.0 in January 2000. The number of
unemployed workers decreased 2.1 percent for the
month, and is 2.5 percent lower than a year ago.

The U.S. unemployment rate for January declined to
4.0 from its December level of 4.1. The number of
unemployed workers remained nearly the same as
in December, but has dropped 5.3 percent since
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MANUFACTURING EMPLOYMENT: January 1998 To January 2000

January employment in Ohio’s manufacturing
industry declined 0.6 percent for the month with
1,082,200 workers. This was a decrease of 0.7
percent for the year. Production workers in Ohio’s
manufacturing industries earned an average of
$713.15 per week in January, down $23.56 from
December. This was $40.89 more than a year ago,
a 6.1 percent increase over January 1999.

The January manufacturing employment in the U.S.
decreased 0.6 percent for the month with
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January 2000. This amounted to a 4.5 percent
increase of $25.31 over January 1999.

Employment in thousands. Not seasonally adjusted.
SOURCES: Ohio Bureau of Employment Services, LMI Division;
U.S. Department of Labor ,Bureau of Labor Statistics.

CONSUMER PRICE INDEX:

January 1998 To January 2000

The January U.S. average city consumer price
index for all urban consumers (CPI-U) rose 0.2
percent to 168.7 from 168.3 in December. This
was a 2.7 percent increase over January 1999.

The Cleveland all urban consumers CPI for
January was 164.4. This was an increase of 0.4
percent from two months ago, and a 2.4 percent
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RESIDENTIAL CONSTRUCTION: January 1998 To January 2000
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The construction of new, privately-owned houSihg
units in Ohio dropped 21.8 percent between
December 1999 and January 2000, to a total of
2,415 units. This was an increase of 4.4 percent
over the January 1999 figure. The average value
per single-family dwelling was $144,930, 0.9
percent lower than last month, but 16.4 percent
more than in January 1999.

In the U.S., the number of units authorized in
January 2000 was 104,827, a decrease of 10.5
percent from the December figure. This was 0.5
percent fewer than in January 1999. The aver-
age construction valuation per single-family build-
ing was $127,108, 1.8 percent lower than last
month, and 5.5 percent more than a year ago.

INDEX OF LEADING INDICATORS: January 1998 To January 2000
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Components used in index: 1. valuation of housing permits; 2.
Initial claims for unemployment insurance; 3. average weekly
hours in manufacturing; 4. U.S. domestic auto production; and
the national composite index of leading economic indicators.

SOURCE: Ohio Bureau of Employment Services, LMI Division.

The composite index of leading economic
indicators for Ohio increased 0.3 percent in
January to 115.2. This was 1.1 percent higher
than a year ago. Initial claims for unemployment
insurance rose 18.7 percent for the month but
declined 2.9 percent for the year. Valuation of
housing permits dropped 16.8 percent over the
month, but was 27.1 percent higher than at this
time last year. Average weekly hours for
manufacturing declined 2.3 percent to 43.3, 4.1
percent more than in January 1999.

The national composite index of leading indica-
tors for January 2000 rose 0.3 percent to 106.4
for the month. This was 1.8 percent higher than in
January 1999. Domestic auto production
increased 7.8 percent to 5.3 million units on an
annual basis. This was 5.2 percent more than a
year ago.

CONSUMER CONFIDENCE INDEX: January 1998 To January 2000
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Index of 100.0 is benchmark for good economic times.
SOURCE: Ohio - Ohio State University Center for Survey Research

for the Columbus Dispatch/WBNS-TV; U.S. - University of Michigan.

The Ohio Consumer Confidence index reached
an all-time high of 107.7 in January 2000. This
amounted to a jump of 9.5 percent above the
December index, and 5.2 percent higher than a
year ago. The index moved well above the 100.0
mark indicating high consumer optimism.

The U.S. Index of Consumer Sentiment rose to
112.0 in January from 105.4 in December, a 6.3
percent increase. This was 7.8 percent higher
than the January 1999 index of 103.9. Across the
nation, consumers remain extremely confident of
their economic future.
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Umted States Census 2000 Web Resources

s »Mail Back Response Rates, a measure of the Census
Bureau’s outreach program’s success, will be on Ohio’s
Census 2000 site: http://www.odod.state.oh.us/osr/data.htm.

> Questionnaire Assistance Centers, where individuals can
get help with their census forms, are listed at
http://www.census.gov/dmd/www/qac.htm. You may also use

that site to find non-English language assistance guides.

ThislsYour Future.
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Census 2000 Operations Continue aMeln o

Over 120 million census forms were distributed in March to ;_t‘\‘}
households across the United States. Enumerators begin
visiting households that did not return their census forms by
April 27th. If forms are not received by March 22nd

or for Census form assistance, residents should =3, ©
call 1-800-471-9424 "sus 20

This report should be cited as follows: Data Line Ohio, Volume 8, Number 3, prepared and distributed by the Office of Strategic
Research, Ohio Department of Development, Columbus, Oh|o March 2000. Annette Burgess, Editor. Data Line Ohio is available on a
subscrlptlon basis for $20.00 a year. To order, contact the Office of Strateglc Research at 614-466-2115. Visit our Data Line Ohio web

site at http://www.odod.state.oh. us/osr/dataline.htm.
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